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&’ MONDIAL ASSISTANCE

Chrysler Portugal lanca Programa CJD5

Oeiras, 6 de Novembro - A Mondial Assistance dinamiza parceria com Chrysler Jeep Dodge
Portugal ao lancgar o novo Programa de Extensao de Garantia CJD5.

Este Programa vem juntar-se as solucdes ja existentes e disponibilizadas pela Mondial
Assistance, das quais se destacam os Contratos de Manutencdo e a prestacdo do Servico de

Assisténcia em Viagem para os veiculos novos, das trés marcas.

A Mondial Assistance desenhou uma solucdo de Extensédo de Garantia que permite prolongar a
garantia original até um limite maximo de 5 anos ou 150.000 km e que inclui um servigo de
Assisténcia em Viagem disponivel 24 horas por dia, 365 dias por ano para apoiar os clientes em

situacdes, mesmo que ndo relacionadas com uma eventual avaria do veiculo.

O Programa de Extensédo de Garantia CJD5, pode ser subscrito para toda a gama de veiculos
novos ou veiculos até ao 23° més da data de matricula, desde que tenham cumprido o plano de

manutencéo de acordo com o indicado pela Chrysler Jeep Dodge.

O Programa CJD5 ira proporcionar aos clientes a maxima tranquilidade na utilizacdo da sua
viatura, minimizando os imprevistos de eventuais avarias mecanicas, eléctricas e/ou electronicas
que ocorram apos o fim da garantia original, garantindo que o veiculo sera sempre reparado na
Rede Oficial de Reparadores Autorizados Chrysler Jeep Dodge, por técnicos especializados,
segundo os mais elevados padrbes de qualidade e utilizando sempre pecas originais. Para além
destas vantagens a Extensdo de Garantia sera transmissivel em caso de venda a um novo

proprietario.

Mondial Assistance Group: an intervention every 3 seconds, anywhere in the world.

Worldwide leader in assistance, travel insurance and personal services, today Mondial Assistance Group counts nearly 8,000 staff members speaking over
40 languages. They work throughout the world in collaboration with a network of 400,000 service providers and 240 correspondents. 250 million people, or
4% of the world population, benefit from the Group’s services, which it proposes on 5 continents in over 25 countries. The Group mainly operates under its
three international brands: ELVIA, Mondial Assistance and World Access.

Mondial Assistance Group is a member of the Allianz Group through AGF and RAS International, each holding a 50% capital stake. www.mondial-
assistance.com

Press contacts:

Miguel Rocha Paris Tel: +351 21 004 93 24
Marketing Manager Fax: +351 21 796 54 02
Sales & Marketing Division miguelparis@mondial-assistance.pt

Cautionary Note Regarding Forward-Looking Statements:

Certain of the statements contained herein may be statements of future expectations and other forward-looking statements that are based on
management's current views and assumptions and involve known and unknown risks and uncertainties which could cause actual results, performance or
events to differ materially from those expressed or implied in such statements. In addition to statements which are forward-looking by reason of context,
the words "may, will, should, expects, plans, intends, anticipates, believes, estimates, predicts, potential, or continue” and similar expressions identify
forward-looking statements. Actual results, performance or events may differ materially from those in such statements due to, without limitation, (i) general
economic conditions, including in particular economic conditions in the Allianz Group's core business and core markets, (ii) performance of financial
markets, including emerging markets, (iii) the frequency and severity of insured loss events, (iv) mortality and morbidity levels and trends, (v) persistency
levels, (vi) interest rate levels, (vii) currency exchange rates including the Euro - U.S. Dollar exchange rate, (viii) changing levels of competition, (ix)
changes in laws and regulations, including monetary convergence and the European Monetary Union, (x) changes in the policies of central banks and/or
foreign governments, (xi) the impact of acquisitions (e.g. Dresdner Bank), including related integration issues, and (xii) general competitive factors, in each
case on a local, regional, national and/or global basis. Many of these factors may be more likely to occur, or more pronounced, as a result of the event on,
and following, September 11", 2001.
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